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Discover the proven system for reducing your
ad costs by as much as 50%
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

Getting started

1.

2.
3.

Develop 5 variations of your headline for each category on this document.

Copy and paste the headlines onto this Google sheet
Download your headlines from the Google Sheet in .csv format

Canva - use a paid account

0 N O O b~

. Open Canva (need a paid account to do this)

. Select Instagram Post (square)

. In the left-hand column, select ‘Bulk Create’

. Select Backgrounds from the menu on the left.

. Select the background color according to your brand colors
. Select ‘Text' from the menu on the left

. Select ‘Add a text box'

11.
12.
13.
14.

15.
16.
17.
18.
1€,
20.
21.

Go back to ‘Bulk Create’

Select ‘Upload data’

Select your .csv file with your headlines
Right-click on text on the graphic

Click on ‘Connect data’

Select the first one in the popup

Click on ‘Continue’

Click on ‘Generate...

Check all the posts

Click on ‘Share" in the top right, then Download - it will download in a zip file
Unzip the file so that you can upload the images into Facebook



https://docs.google.com/document/d/1Fq805VzMthzA0fFSZRtlPxsWF0WVSbE4Ty2ViS38jmk/copy?usp=sharing
https://docs.google.com/spreadsheets/d/1Kykjj3UA7xhOVBr_SsqL1KoUvQ6t3hthIZKTCNKw3Dg/copy?usp=sharing

Half-Priced Ads Bootcamp - Profitable Ads Playbook

Facebook Ad Account Set Up - PART ONE

Click the PLAY button for the video instructions

Click the PLAY button
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https://vimeo.com/969062399?share=copy
https://docs.google.com/document/d/1ke-ESWhtWkY4fm-_nvVWIlOIy-LFuVcol0nHpQm9zJQ/edit?usp=sharing
https://docs.google.com/document/d/1ke-ESWhtWkY4fm-_nvVWIlOIy-LFuVcol0nHpQm9zJQ/edit?usp=sharing

Half-Priced Ads Bootcamp - Profitable Ads Playbook

Step-By-Step Instructions

1. Open your Facebook Ad Account
2. Select ‘Create’ in the Campaign tabs

OQ Campaigns J0B3OTIDEARETIE (I0BIVTI0EABTT. - Updated justnow () Discard drafts Review and publish (9) e

Last 7 days: May 15, 2024 - May 21, 2024

Hate) Dees not inchude today's dsta

Search and filter

20 Ad sets 7 Ads
- £ Edi - & ABest R Tl ] (e Rulgs = View setp @ I Columns: Golden Ad Report » - ® - 2 =
e e Cost per 1,000
@ Off f On Campaign crasted Dafivary T cett Results Cost per result Reach Impressiong g:wunln Freqs
nter..
2 ‘ @  Mew Aworeness Campaign o'indraft ) )
May 2. 2024 Ad sets afl 7-. B - - - -
QTEST
B ® ¢ 0B i ik RarLiik ik
= S Feb 13, 2024 #d set off 7 - . - = _
E- . Reach  Per 1,000 Praple Re
— . Febi12.2024 & Ads off B = = = = =
o W forecaming Link Cligk Pt Link Click
@  TOF Leads RAL/AI Edge A ILNE » pdsetsoff -
Wetisite Lol For Lot
May 13. 2023 8 = - i - -
@  TOF Leads Facebook ad Course Example o A sets off i 0
Wensite Lea. Por Leag
May 13, 2023 - - = - -
@ 507 Sales FB Ad Course Exampls I Azt oft ¥ o
Webalte Purchase Per Puschase
May 13, 2023 S -~ - -
@  TOFLEVFH Ad Course example s A et ot =
'? Lanting Page View  Per Lardding Page Vi
May 13, 2023 4
',170 @  MOF VW FB Ad Course examgle ¥ > Al 5ot ot % -
By uPlay TPl
May 13,2023 » 4 = - = e =
Fr) @  TOF VY FBAGCourse example i Ad set off ' = = o
ThruPlay Cost per ThruPfay
A = e ADCI7. 2023 s A et o 7 - = e = e
Results from 52 campaigns € M. - - - =,
O\ Excludes deleted Mems Accounts Center ac Total Pe 0 Accounts Cr | Per A
=
©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

3. Select objective: TRAFFIC

S—

Buying type
Auctian

Cheose a campaign ebjective

mrev\e[

Tiaffie
Engagemert

Leads
W aieraign cbjestie i the businass

ol v ape b achieve by ranalng your
Agp promotion ads Haver over each one for mare
infarmation

Sales

Abaut campaign ebjectives

4. Click the blue 'Continue' button
5. Select "Manual Traffic Campaign’

Choose a campaign setup *
Croatg your traffic campaign using a recommaended setp to maximize performance,

or manually build your sampaign. Suggestons may vary based on your recent ad

arcourt activity,

# Streamiined e Bast practies.

. Recommended settings
s 10 heEp meek your gral
W Presét el wdinee Adviniage

- #%Hhﬁ}?cﬂmlm

-

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

6. Name your campaign: Naming convention | use is : [TOF] + [Test]
/. Click the blue ‘Next' button

Campaigns | 0uidis O B New Traffie Campain > BE ' Adet o (18 andalt | @
R Hew Trafhic Campaign

Saanch and fifter 7B # Review

B8 Now Traffic ad Set

28 3

[ Sew Tralfe Ad & Campaign name z I

o o Hew Tralfc Campaign Craate template
— o f on
[} @ Special ad calegaries
| - [ ] Ueelare if yoor ads are related b et hasing, socil | issuns,
A = paltics, Requrementa differ by country. Laarn mara about spasial ad catoganes
% | ® Eenefits of declaring Speclal Ad Categories
Accirately doclanng your an categories halps you run ads compiant with our acvertising
= { ] standans ant hedos prevent potantial ad reiections.
= [ ] Categoeize your ats
. Catagaries
Belect 1ha £ Tat campaigy wil adsenis
[ ] Declare categary | apalicable -
i
®
® @ Campaign details
? Buying trpe
@ ] AtEtien
L)
@b [ ] Campaign ohjecsive B ¢
Traffic
& - Migre » N
Q
o Clgse o Alladits saved m
©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

Creating your Ad Set

1. Name your Ad Set: Naming convention | useis : [TOF] + [Test] + [DATE] + [AUDIENCE] + [AD

NAME]
2. Conversions: Select "Website'

0 [OroFTes > BRMaw Tratic ad Sat

@ Ad set name k l
Hew Traffic Ad Sat

@ Conversion

083970
09 Mimie [3 TOF Teat

Smarch and fiter

o8 tow Trafiic Ad St

Conversion location

®  Massaging apos
Sans walic b Moy s and Whissds.

Instagram profie
Send T2Mc o pour Instagram prahe.

Calls
et propte o call your busness.

Parformancs goal @

i : number af Sonver

Facebook Page ©

Ghease & @aqe for this ad,

A cocobook Pane

WOOE G-

vt b e trafiic. Youll enter more desalls shau e destnain ater

Website
Send waffin in your webstie

oindett @

&£ Edit @ Feview

Audience definition @
Create template o sudence selvchon i fory s
—
speciic Eraad

Estimated daily results

Heach @

51K - 15K
-

Canvarsatans @

33-9

3. Set daily ad budget (recommend $10 minimum)
DQ Ad sets 30839730 ATt [0} 707 Test  »  JF Mew Traffic Ad Sat 1 Ad o Indraft .
&R @ Review
7] Mew Traffc Ac Dypnpmag croative it A Audience definition @

© Budget & schedule

+! Budget recommendation @

link clicks.

Schedule @
Start date
T My 22,2024

End date

Cloge -~ All edis saved

@ 1Az 8 EDT

Prowide ereative elements, such as Images and neadiines, and weTl automatically
generate combinaticns optimized for your audience, Varatons may Include diffarent “our aud = fairly broad.
formats, templates or audic based on ona or mere slements, Learn mon

Spedfic Erasd

Extimated sudiores sxe. 46200000 - 785,700000 @

Simidar buginesses 1ypicady spend sround $21.00 per dey and are able to get 35

Estimated daily results
Apply budges recamemendation S
4.0K-12K
Budget @ -
Daily budget $20.00 sk Link elicks @
You'li sperd an svragig! $20 per day, Vour gsimum dally spand i 25 e your mandmum waaky 4271 -1.2K
spend iz §140. Learn moee =

Th

y el
mpaign datn,

the

©Right Away Leads 2024
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

4. Advantage + controls: Select ‘Switch to original audience options'

O CJTOF Test B Mew Traffic Ad Set

11 Ad
& Edit

Ad sets 2083973

r]

C3 TOF Test
@ Review

oh and filter

& 2 aE| ]

5% Naw Traffic Ad Sat
Ad seheduling @

2] Mew Traific Ad Run ads all the time

+ Create [0 B
@ Audience controls ©
~ ot/ On
Sat critatia for where sds lor this campaign can be delivered. Leam mane
o | o . el @ ¥ou can set sudience contrals for this ad eccount to apply to all campaigna.
& See sudierse contrals in your ad account settings
== %
* Locations
=5 Locatian:

= United States

More =

@ Advantage+ audience +

Cur ad technology autamatically finds your autience. If wou share an audience
suggestion, we'll pricatize audiences matching this profile befere searching more widaly,

Leatn mure

£ Audiense suggestion (optional)

Switch 10 ofigingl audience cations

RN -8

o Indraft

Audience definition @
Your audence selection Is fakly bread.

Fpecilic

Estimated dally results

Reach @
4.0K - 12K
-

Link elicks @
421 - 1.2K
=

e youan
ely astimatas and dont

@ Placements Leam more
Clase " All edits zaved Back m

e Use ‘original audience’

e Set age range

e Set gender

e Set detailed targeting

9. Placements: Advantage placements - Edit
00 Ad sets = 308397308054 o 0 [OTOFTest > g@NewTraficAdSet > [F1Ad o Indraft ® -
Search and filter & Edit & Review
28 New Traffic Ad Set SELUIEII 101 WLIELE 0t U L5 Ul IPAIDT Ut E UEVE UL L 1N e
&= == @ You can set audience controls for this ad account to apply to all campaigns.

[ New Traffic Ad
See audience controls in your ad account settings

* Locations
~  off/on A Location:
« United States
| et ® .

More -

(5]
2
&

@ Advantage+ audience +

@

wie'll prioritize
Learn more

(® Audience suggestion {optional)

Switch to original audience options

@ Placements

Advantage+ placements +

placements based on where it's likely to perform best.

Your budget will be allocated by Meta's delivery system across multiple

Audience definition @
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 246,200,000 - 289,700,000 @

o Estimates may vary significantly over time based on
your targeting selections and available data and da
not reflect Advantage audience options

Our ad technology automatically finds your audience. If you share an audience
matching this profile before searching more widely.

Estimated daily results

Reach @

4.0K-12K
=]

Link clicks @

421-1.2K
=]

Learn more

The aceuracy of estimates is based on factors like past
campaign data, the budget you entered, market data,
targeting criteria and ad placements. Numbers are provided
to give you an idea of performance for your budget, but are
only estimates and don't guarantes resuits.

# Edit

o
[}

Mare ~

QDD@@-O

Close  + All edits saved

©Right Away Leads 2024
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

Select 'Manual placements’
Deselect Audience Network
Deselect Messenger

Open 'Feeds’.

o

o

(o]

Deselect Facebook Marketplace

Deselect Facebook Right Column
Deselect Instagram Explore

Deselect Instagram Explore HOme
Deselect Facebook Business Explore
Deselect Instream ads for videos and reels
Deselect Search results

6. Click the blue ‘Next’ button

©Right Away Leads 2024

Page

9

hello@rightawayleads.com



Half-Priced Ads Bootcamp - Profitable Ads Playbook

Creating your ad

1. Name your Ad: Naming convention | use is : [TOF] + [Test] [AUDIENCE] + [AD NAME]

O [moetes 5 Mew Trafic ad Set W Hew Trafc A o Indreht o -

Ads  J083TI049EEES

3

[ TOF Test
& Bl @ Review
HE Mew Traffic Ad S

a0 L
B % B B How T d - © Adname -
A pravinm o hefance provies i
c, & ofd Sew TraMic:Ad Capse tarrpluie

nePeroHe B

W O ion
Partnership ad ar @
| - ® Alun ads wi creators, rancs and other tusinesses. These
s wil featwe both identitios in the heade: Loarn more
@ Identity
* Faceback Page @
& et Leads Right Away -

Instagraen acsaunt @

@ drhamsap .
O Ad setup

Crwati it -
Croativa source L]
Cricase how peaid fhe 32 peewide te media foe your ) [

® Manual uplnad

By cheking "Pubibsh you agree to Facobook’s Tams and Advrtising Guidsiines

BODS G

2. Scroll down to ‘Ad Creative'
3. Select ‘Add Media’

Ads  I0RTICEATRIE D CI7oFTest + SEtewTaModdSet 0 Nem Traflc Ad amdat @ -

n [ TOF Teat
acech and Rt P B & Roview
n BB New Traffic Ad Set -
~ W aem st -
m o= B W riew Traffio ad CO - .
o @ Adprevew W Advanoed pEey. -
B L & aacresive
= Select the medin and et for your ad. You can ako
v offron e o e for . teom
= S L [ .
ol
¥ ®
R | * Madia @ [ :
BB (PR
=3 Primary tuxt &
& adteriopon v
Headine
Witk i bt s e
© Addhesdinenption =
Desoription @
L]
.1
o

Qptimize taxt per person
Fadad '

By cliciing “Publish; yuu agro to Facehook's Tenms aod Acvartisng Quidelings.

BOOE G

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

4. From the drop-down menu, select ‘Images’
5. In the new window, click on ‘Upload’ in the top right corner

Set up your media Select media

B Al i, Accownt ¥ Recommended = Business (@ Instagram & Page \

O erop
Search madia = 4+ Uplosd
& optimize

B Account images Showing lest 8 Images Sae all

untitlart 2png 105 1. png_t0s 2 pan 108 1051 51 3 png_ untitied
1725+ 1080 TG0« 106D 080, 158 1081« 1050 - . S 768 OB 1550

f8 Recammended Images @ Shewing frst 8 images See all

) “ =T
= -0 ] i

marketing me... unitied_105_... 4png untitled untitled untitied untitied realizng_10...
1060+ 1080 060, 1080 080 . 1080 2312 50+ 600 1660+ 1080 1060+ 1080 080, 1980

instagram Images Sheming st 8 images See all

s (D

6. Select all graphics you downloaded from Canva
7. After they've downloaded, select the first one
8. Click the blue ‘Next' button
9. Click the blue ‘Next' button again
10. Click the blue ‘Done’ button
11. Scroll down to add website URL of your landing page

5]
=
k23
22
&
agalay bk
a S ————
1":“ Eroster and-ons
Pl Wi B2 pour wesstEe we e Ty 138 o0 YL B, 1]
E- Vo a0 a0k 20 33 Szt methd i the <
" Browszr o hep prape conncet sih you
‘:)‘ By ol "Publian, wou ogre e Foeebooks Tenrs end Advarisiog Suideine.
& Lhenn « Mlehs aoed Lnsazand sl m
©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

12. Scroll back up to check the headline

oo Ads 0 ot . Basech 0 DT Test 5 59 Hew Traffic Ad Ss I P Teafic A - Setug eerr ® -

S Em @ Reiw
[ ToF Tast
£ mew Tratthc Ad St R s v |Anm.ud-mu "

1 tiem Tt By @ rdpemvew o Advanced revew 6w

= O 0 o &
@ Addtexioption = i
o Mow you can seo mere viriations of your ad in previews -
Haailine |
‘wiite a shart beading

&) nddbeadine cption =

e eEoe

[ B
=

Dptimize beatt por perscs
Enahled

Call &0 artion @

Leam more: -

el labaly

s nfo labels o ighbight atractive informasion sEcat yeur =
Ensingss, such as number of Page Skes o Jroe shipping Facescck Fres b densry
Leam mom

st

Lentmmeese

By sicing "Pubiieh,” you gre 10 Facebook's Terens weel Adartisng Suitdine

Ciote Al edits soved Discard drah m

FLOD G

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

13. Tracking

0% Ads  3nE3TICGA3EEE CL Smarch 0 [OoFtest > 5 Now Traffic AdSe W rew Traflic Ag & Selup oror ® -

P EM @ Aeview
[ 70F fest = a0 =

B v Tl kSt Languages ol @ | o Mow you can see more variations of your ad in praviews -
Add your awn smnslations o sutomatically transiatn your a0 |

W Now Trathe A A ) 10 reach people in more languages. Leam mone
i € Favsbook Feed £

9 Tracking °n.._-.-»-
Track it oman ad o

salected for the ad scoount wil ke tracked by defaut.

‘ \_9 wiabine pviens

App vests © Setun
p L vl

ekt ko o¥l1a cvert sk

# ounalanger need 1 select a daman for your weh
evants. Themn's nothing you reed o do for this
change.

Leam mare

URL paramutirs © =
[}
Buld  UAL parameter

By oioking Putitshy” you agree 10 Faoebook's Terms nnd Advertinng Suidedines.

Giave Al il it CE T o |

e

et erutirng anet riata st mieg vy Samd o der, trrmat ons ctber tactors @)

HODB R

e Select 'Web Events'
e Select 'Offline Events’
e Set up the URL parameters (new popup)

Build a URL paramater

Fil cut the fizids in the fam Below to acd parametess 10 your weasite LRL. To
autaticaly get infarmistion frant yaur camgasn, ad 68 or sd hek on s e and
select o dynamic aarameter such as id={(ad )] Leam mare

Campalgn S0UPee  Salict & chnAm parsmeter ar anter 3 valin

‘Campaign

e Select a dynamie parameter ar enter 2 valun

mtvert mediom Farenampes Banas el Eaceho_Fasil

Carnpaign

a Belect o dyname parameter or enler 8 value

Aald parsneter

Parnmeter pravies

e

Manually type in ‘Facebook’ in the first line
Manually type in ‘PPC' in the second line

From the drop-down menu: select ‘adset name’
From the drop-down menu: select ‘ad name’

14. Click the green 'Publish’ button. When completed, you'll see a popup stating '3 items published’

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

Creating the remaining 19 ads

1. On the left-hand column, click on the three horizontal dots.

D [ Tet > JR10FTest Escutives Tet Hendines > [ Teai Hesdlines 1 o Indrafl 4
m L ) TOF Tomt au .

& rdn @ Review
BE TOF Tt 05 22 2024 Exsetives Tost

v 1 " & Ad name
B Test Headlinas @ s oewiiew & Advarced pravids .

Tust Headhnes 1 Creute templata
®& O O L]
Partnership ad ol @ | Hr Mow you tan sos mare ariations of your ad in presiees -

Run e with creators, brands and other busnesses, Theae
ads will feature both idenities o the heder, Laam mon

P EODHS

4 Toglaes
b ° Gl 3
o el =
= * Facshook Pags @ ; =
B @ Get Leads Right away - m 5
Instagram ascoust @
@ drihereaan -
© Adsetp
Create ad -
J—
oo et e
L Dot Hosperas Wbrin

hrocas e yors o o L prevch s vk o o

® Manug upioad

By elicking Publish” you sgres 10 Facsbook's Terms and Atvrtising Duduines

L PO G

N
-
I
®)
=
—
=r
(D
o
pmal
O
?
Q
O
=
S
=
(D
-
c
n
®
D
o
—
O
c
°
=
Q)
—
(D~

(28] r I CI70F Test + SETOF Tuet 0922 2004 Crmcotves Toet bieativen & [ Test Mendfines | andnft @ -
3 TaF Test
&t R
n EE TOF Vs 0522 2024 Exmeitens Test
Teit Huadines @ Ad name
Al pravtenn o A praien 2w
B Tt et | . \ =
e Actions for this sd Creats mplars
= = 0O 0 o
= it thiglieans q
ttl' Duplsate asrehitist of @ I #r How you can se mors varlations of your ad in previews: -
ands and oiver busnesses. These
= copy s TMities in the header. Leam more
& i Tt
Ry
B Dalete ou‘“m“ i ﬂ
- Greate rule Haadline tost

@ drvarsasg .
© Ad setup
Creste ad -
[ o
Craaive soures Tonc o Musat [
s o s i et 2 <

& Manusiugload

By clickng "Peblish; yuu agren to Favsbook's Terms am Adwitaing Gudelnes.

LQD%@E@-—‘




Half-Priced Ads Bootcamp - Profitable Ads Playbook

3. In the new window, scroll down to the bottom. Increase the number of duplicates to
nineteen (19).

Duplicate your ad

0 imps cetalied iwgeng
wtlectinns This lets cur advanced o techeclogy show your sds 16 8 broader
mience. which g 10 et reesits

5% o
Eampaigr. On o weekly basis,
B rpRlg

pertiamance may vy,

® Drigral campaign
Enmling compaign
Heew campoign
& New AZB tast

Mumber uf copins
1

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

4. Click the blue button 'Duplicate’
5. On the left-hand column, you'll see copies of the original ad. Click on the one at
the top.

] Test Headlines 1 - Copy

o Ads 3003573064588 @, Search L [OToFTest » 30 TOF Test 15.222024 Executives Test Headlines B Test Headines 1 Copy & Indraft .
Search & Edit @ Review
ﬂ F Test
=]
B & S5 TOF Test 05 22,24 aoutives Tas, v @ Ad name
— @ Ao preven & Advancedprewew 2w
3
+ create  ERUT] B i i S Test Headlines 1 - Copy Create templote —
= 1 & 0O |1 -]
Off O a O TestHeadiines 1 - Copy
]3} Partnership ad off @ i Mow you can see more variations of your ad in previews w
| ® ] Test Hessllines 1~ Cagy Run ads with creatars, brands and olher businesses, These
e : ads weill feature Bt identdies in the heeden Lasen mone
B | ® T Test Houdlines 1 - Copy & Templates
) @ identity Gl Rl
B: | . 2 Test Handlines 1 - Copy o ot Laads Righn dnmy % 1 e 3
* Facebook Page © o ¥
= | @ ] Test Headlings 1- Gopy Heudline test
@ GetLeads Fight dway -
| ® ] Test Hapdlines 1+ Cogy
Instagram account @
| ® 77 Test Headiings 1 - Coy @ drtheresap -
| @ ] Test Heudlines 1-Coay
Ad setul
| ® £ Test Huadlines 1 - Copy @ P
E: | Py Create ad -
| -

1 Creative source L]
& £ Test Hepdlines 1- Capy Chiscise b g ke 1o provde the meda for your ad.
-@ ] Test Haadlines 1 - Copy 0, Manual upiped
a By clicking "Publish; you sgroe ta Facabaok's Terrms and Advertising Guidelines
7] Test Headiines 1 - ooy
Eir Close Digcard draft
. L SEpre—

. Edit the Ad Name to remove "1 - copy' and replace with ‘2’

. Scroll down to the ‘Media’ button. Click on it.

. Select 'Image’ from the drop-down menu.

. A new window will popup. This is where you uploaded the images before. Select
the image #2.

10. Click the blue ‘Next' button

11. Click the blue ‘Next' button again

12. Click the blue 'Done’ button.

13. Click the green ' Publish’ button.

14. Repeat steps 32 - 40 with the remaining ads.

O 0 N O

©Right Away Leads 2024 hello@rightawayleads.com
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

Adding the RULES

1. Close the Wlndow using the 'X; at the top of the dark vertical column

o o 74 B eadlies 3 [ Tt Esuribnes | - Gagry st
& Bl G Paview
BE TOF Test 05.22 2024 Exocutves Tes. == & Adname
H TOF Test 05.222024 Exocuves Te: W o i
Test Headines 1 - Copy enats tempiane
[ Test Headlines 2 —
= & O 0 [
] Temt Headlines 1 - Copy
Partnership ad of @ o How you can ann mern varistions of yeur ad In proviews -
. [ Tt Hoaetlivan ey andt Thasa
ol o' bt ikt in 1ha P Liaes mora
@ [T Tést Headtlinga 1 - Copy s & Tomplimn
£ . i @ tdentity e ey oz
® [ Test Headllises 1 - Copy 0" s i o i
* Facebaok Page @ z
@ [ Test Headires i Hearline test
D Get Leads Right away -
[ Test Headines
L imstagraem aczum ©
® @ dnharasap -
" © Ad sotul
® [ Test Hioaclires "
Create ad -
[ Test Hoadines 1 - Copy
L] _— [revr . ™
silivn sl A
® [ Test Headipes : ; [o— el
Cheesse e peud B b g tha i oy sl =M

] Tent Headires ® Manual uplosd

Hy ehking Fubiar yea agees 1o Facatosk's Tams and Advariising Guisalran

Close For——

] Tt Hoatliwre

BOPe G-
|

2. Now you'll be in the 'Ads Tab" Click on the white square box in the top left to select all of your ads.

& Crwoms R far Ve Moy fecimada Pl T Wedes e P O @ B $ 0 E ¢ e P A E T 08
ece @2 v W o2 @Ry B BT @ 2T o Bz §y & BF BT AF By @mo et g4 AF sl &S rEY AL m o 4 -
L o @ = feoetoos. 7 - A n HH® o ¢ 8858 s ™D O @ Peschiowdae §
00 ekt afwnbesh. [0 NTAMERL DO PenyMenbd [0 TOMS [ MCspreitienT D3 MDck [T MStuenlei Al [ HTARme [0 imesfoeed 20360 D308 3 MeOs DO Sweuemis Doy D Atms L =T =
00 Ads  S0R30TISNATIS (0EINTIEANATI = Updstost gt now (3 Diacanddeatta  EERTUDTURPRUTTRETIN 0 (Y
saarch and f Lt ders Wy ;

B Campeigns 0F Ad sets D - o
& : Woiaie = See = LuEwa [ D OB B P Pwew ke vesup @ M EBe B B - &
=
E:-‘ et i oy Results Costperremt  Reach nipressions
Fo 4 @ - TestHeadines 1- Copy @ incendl
B [ ] - Tt eaiines 1 - Copy “ In it
B || v & - Test Headines 1 - Copy. o In graft
= o @ - T tieadines 1 Copy ~ o inkatt -
o ® - Tors st 1 - gy i et
o [ ] - Test Headines 1 & In gl
v [ ] - Teet Heardines 1 - Copy - @ Ingatt
- w [ ] - Test Headines 1 - Copy © Ingrh
ﬂ‘:? < ® - Tost Headines 1 Copy e -
& || v @ - Tuen Fandlines 1 - Copy -~ &)
@ == T . - i et
Q Rasults from 20 sds O - - - - e
el

1+BE0-G-DOOS=0=@BBG 7 TBAT
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3. Click on the 'RULES' button. A dropdown menu will appear

Ads | 30EINTICEARETIE (3DBIGTIO6ANETI.. - Updated juatrom Discard dia'ta w

Searci e fine: Last 7 clays: Mag 16, 7024 — My 77, 2024

n Pl T 0Tz iy s i

5] campalgns m I3 Ad sets B s w L]

(W Dupleats = =L L adest (i} Lo A T Praview wimw setp @ m = - -3 B - A

E‘] ::,"i S i DIH:;ﬂd Delivery+ Cost per result Reach Imgressions

P & - Test Heachnes 1 - Copy = o indmft - = = = =

% W [ ] - Tast Heaclines 1- Copy = o lndmf = - = = .

(== @ - Tast Headlings 1 - Copy — & lndft = - =

= || ® - Taat Headlings 1 Crpy ~ & hdait - 2 . i
s [ ] . Test Headlines 1 - Copy - o indaft - = = 4
W [} - Test Heaclines 1 = o indmft e - E: = 4
W ® - Test Heaclines 1- Gopy = o Indmh = = = = =

9 W & - Tost Heaclines 1 Copy = o Indrf = = = = -4

[F:-? \/ L] - Tt Heaclins 1 - Copy o Ineraf)

& |« [} - Test Hewclines 1 - Cugy <6 ndmt = - - = 3]

2 =C =i i = = . . ) !

Q RS - i ) Ao Cuctn 1.'u..- -\I._

&

4. In the dropdown menu, select ‘Create new rule’

Ads  Q0EISTINGASETIR (IEIATINEAIT v Updsted gzt (0 Dhspst dralls
(2]

Search and flter Last 7 days: May 16, 024 - May 3%, 7004

“ Sirta [owse st anchide Saday's duis
pm— o Adses D & =D

@ B Cuplcate = £ OEd e & ArB s B o &R Presles Ruks = Wiew schan i m - - B B = @A

it Delivery T ::! Gt per rosult Reach Impressions

Date
Anply an pesting ruks

- Test Headlmes - Gapy = In draft = v. . = = _ i
o i nies

- Test Headlings 1- Capy I graT i T—— = = &

- Test Headlines 1 - Capy = I dralt

- Tast Headlings 7 Dapy = @ Indralt = = . _ A

- Test Headlives |- Capy Ll

- Test Hemles | = o Indraft - = = _ )

W offfon ad

O R
<
L ]

|
5

<
® o000 00 00

Fesulta from 20 ads @ - = = =

v - Test Headlinzs 1 - Capy - Inorat = - . _

v - Test Heafles 1 - Capy = o et = = - _ il
i
@ 3 - Test Headlings 7 - Gapy = o Indralt = = - _ Il

.

@ o - Tost Headlings 1+ Capy < In draft d
2 =t - .
Q
&
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5. In the popup window, select the second option ‘Custom Rule’. Then click the blue
‘Next' button.

6._A new popup window will open. Follow these steps:
o Name your Rule: ‘'Turn off ads >400 Impressions'’

Create rule: Custom rule

our rule will apoly to 2ds tal are acbve o the bme the rule ns.

‘Canditions @
Al the el g wazh

Coatpee gyl w S amatsn than

Time Range &
Wasimarn

Schecule &

& onlinucusly
Bl s as oten i poasisle fusually ey 3020 mnoas.

Dy

A VLA Farters T

» Below ‘Conditions’, click on the dropdown arrow to the right of ‘Cost per result’ to
reveal a dropdown menu
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Create rule: Custom rule

Aurcersatically update campaigns, ad sets or acs in bulk by ereating allemaed niles, Leam misre

Rule name

Turr aff ads = 400 Impressions

Apply nale to.
20 ads

Action
Turn off ads
“our rule wil sty 10 ads that are salive ot the time the b runs.

Conditions @
Al of tha folowing match

Cast par result - is greater than -
Time Range @
Mhaximum

Schedule §

® Contirususly

Daily
ot 1200AM Eastern Tima

e In the dropdown menu'’s search box, type in Lifetime Impressions. It should populate for you

Create rule: Custom rule

Autamatically update campaigns, ad sess or ads @ balk by creatng aviomated rules. Laarm mare
FRula nama

Turn off a5 = 400 Impressians
Apply rule to

20ads

Action

Turn off ads

“our nile will apphy 10 ads that are active at the fma e riss nns.

Conditians €&
A of the takcuang el

"oas:fff - | Ggmaterthan  w
Medt comimei - |'

Spant
|

=y 3500 minutes).

&  Lfstime spem

4 Fensency

Dokt per (s

Awatite ap install

o
a
o
Hnske o
o
L]
L]

Cpst per il app instal|
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e Select ‘Lifetime Impressions
» Moving to the right, look for the blank box after ‘is greater than'. Enter 400
here. Then click the blue ‘Create’ button in the bottom right

Create rule: Cusiom rule

Aulomatically updale sampsigns, a¢ sets or ads in balk by creatng sulermated ales. Learn moie
Rule name

Turn aff ads > 400 Impress:ans

Apply rle to
20 ads

Acticn
Ture aff ads.

aur rule will apply 1o ads that are eclive al the time the ule runs.

Conditions &
ALl the Tollowieg rsch

Lifetima Imprassiens = egreaterthan w400

E

Tire Range @

Maximim

Schedule

@ Continuously
Auke s

Daily
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7. This window will now close and a new popup window will appear telling you that the Rule was
created. Click on ‘Close’ button.

WFuile Creatid X

“ou can select Marage Rales o meview of adE s re.

Close

Congratulations!
You have officially set up your first test. ©
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FACEBOOK SET UP

You'll be using the same Campaign as the Headline Test.

Click the PLAY button for the video instructions

@ - e Ee s @Bes 8 @IHEBDIODDG =R B B E«a®mB s = & 8@+

2 B X - ¥ e M ANk — . O % o G e I g s @ PO 00 s |
T T T T R = T T B T TS T TP T T i e T v T bl i
5\.I Campaign ORI T & O T I = Dsa it sty m -
“ 1 & lebwbrnwer dpr B T = ey 09 3004w

B Cainséiges [ BB gy s
& m N = = Esamm @ 5 o B s il RedenARiapen = T Reviiiewn = SRS .
g o O LSy Pl Ll i HR A LT A sl ik
|': EFirl
]
|
i 5]

Click the PLAY button

@
i3
L
=
i

Transcript: PART TWO (Click to open)


https://vimeo.com/984568516?share=copy
https://docs.google.com/document/d/1ke-ESWhtWkY4fm-_nvVWIlOIy-LFuVcol0nHpQm9zJQ/edit?usp=sharing
https://app.designrr.io/app
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ASSESSING HEADLINE TEST RESULTS

STEPS (Complete steps 1-5 in the Ads tab of your Facebook Business Manager)

1. Be sure all ads have been turned off. This should happen automatically according
to the Rules that you set up. When the ads are off the toggle button in the far left
column is black

—
’ Searen and Nter Mt 14,2024 = Mar 20,2024 = B9
-
[] Campaigns @ Ads for 1 campaign
+ Y 3 e
= + Create i F b = L ABw (i} = S T - ] Presties Fules - i ] W Colurmms: Araerg Adrepest » B w B~ & = A
m
L CRM (cast per
oft/on  ad Dedivery Rasutla Coat par reauls Reach Impressiana 1000 Fraquaney
O - impressions)
; e -
TTT Graphic. 7
o R :
2] i Load Magnat Graphle 3 art :
i Lok ik
B m TIT Geuphie Crig Furd 15 ot =
s
== g TIT Geaphic_5 o
Ui ek
* M Loz Magnet Graphic_s att = =
T L ik Far L ctich
B_ Pl Leae Magnet Meraries EiE :
T pew Lead Magnet Graphic_S ot
2 N Mew Leatt Magnet Merviess KiE
? e i
@ e Lead Magnot Graphle & art 'l
] it
& ‘ TIT Gewphic,_Sog For 31 uit =
) L Lk
Reaults fram 15 ads @ ] & £ = =
Q Line 1
o e

2. In the top right corner, click on the drop-down Arrow to the right of the date.
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—— —_—
- Sach and fittar Mar 34, 2024 - Mae 79, -
i3}
(51 campaigns EETED 15 adsets tor) Campaign B ds tor 1 Campalgn ]
B - s v LATel 0 D @ & B e e VN @ W GhmuimdnAdest e Br W@ w
= CPM {cost per
@ off f On Ad Dwlivery © Results Cost per et Reackh pressions 1.000 joma Fraquency
o -
= ® “ TTT Gemshie 7 s
LA
=5} ® Nesw Lo Magnet Graphic, 1 .
=i
B ; an i . - p -
® n TIT Grashic frig FonL 1
Lo ek o Lk e
= @ TIT raphice & e = = = = =
® Wi Ll Magned Graphic_4 bl £ = - -
dape [T P ik
— aff
Hew Leod M, Mamaniess
L . b L - I .
™ ﬁ New Lead Magnet Sraphic, 5 o ;i
= ] N Liseed Magnet MemonesS: - I = B
- i an - -
@ ] ~ Mews Lasd Magnet Graphie &
a - - - - - d
@ (] . TTT Gemghie.Ovig Fant_t1 s -
Ronsife frum 15 ads @ - - = - -
Q Lk ik P ik 3k Axsinasts ot o fl e 000 i | oA
&

3. From the menu to the right of the calendar, select '"Maximum'

o e e - I

n Saarch and tiney Miimum: pay 26 2021 - Jun 35, 034w
B campaigns m BH Ad sets for 1 Campaign {71 Ads for 1 Campaign

? m 0 Duplicass . & Edit - - AV et [} b g O Fiules * ::’n [ ] M Columen: Galden Ad Repart » - - [ =}

a g;” Campaign - m.d = Dolvery T - Aetions m Fasults 3 2:“,:"' - Raseh Impressisns

& | @ o o hn = Te = = -

& e W oo = :

4. Click on the dropdown arrow to the far right of the page about ¥ of the way down.
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Search and filter Maxirmamm: Mar 13, 2024 - May 24, 2023 -

(5 campaigns EE Ad sets for 1 Campaign B Ads for 1 Campaign Bigiart

[ SEE o+ BAamwn B 9 & F P v ™ g Ui eekininy Aasg Adpat v | R B B = B

sefup
@ Off { On Ad Defivery T Results Cast per result Reach Iwéln Export as .cav Juency
TTT Graphic.? off 1 £072 114 Expon as ey
B @ = New Lead Magnet Graphic_3 ot 1 £0.10 o Cuslanmize exporl
e Ltk Click P Link Sk
= ki aff 1 £0.12 a5
(=3 @ m TTT Graphic_Orig Fort 13 s, Y 2 Schedule expart
= 2 [ 3 £0.25 208
TTT Graphic_§
® u it Link cliche Per Lk lick & Share table link
acic Cod Wik Eraniei atf 4 £0.53 399 o J—
® & Pt Link elighes Far Link Tl
® I-_! téa Lead Magnet Memoriesd ! . ‘K:‘ f‘?;“:‘ = e8] iy
® ——— | cad MAgHEt GIARHIELS aff 3 £0.31 a3 416 £2.400
Lick clicke P Link Clicke
. o 6 £0.55 727 747 £4.41
New Lead Magnet Memories5
7 ® bl Link clicks #nr Link Click
B ® “= . bew Lead Magnet Grapric_f off 5 £0.54 555 57 £485
= ] ik clicke Pt Lk Tlick
@ ® TTT Graphic. Orig Font 11 aff 9 £0.33 ELTS 44 6,30
Q Link slicks Trar Lk Clies
FResults from 15 ads @ 97 £0.36 5967 6,288 E£5.48
Q Lirk dlicin PurLink Cick | Acccants Ceniter goop, Totat Per 7,000 Irgresgiony | Par AccouTisl

5. Select 'Export as.csv’ from the new dropdown menu.
6. Put the csv file in your documents where you can retrieve it easily.
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CustomGPT ‘Facebook Ad Superstars'’

1. Open the CustomGPT ‘Facebook Ad Superstars’
2. Click on the first prompt

3. You'll receive a response requesting information. Upload your .csv file using the ‘paper clip’ on
the left side of the prompt box.

Tell ChatGPT: 'Here's the information for the above task’
1. Wait for the response.
2. Other suggested prompts:

¢ Arrange the ads from low to high for CPC
e What is the total adspend?

Ad Scoring Sheets

1. Enter the information on your Ad Scoring Sheets in the Headlines tab.
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IMAGE/GRAPHIC TESTING

1. Create graphics based on your winning headlines. You'll need a minimum of six.
2. Tools for creating graphics include:
o Canva

o Midjourney - see page 30 for instructions on using Midjourney
o |ldeogram.ai

3. Sources for free images include:

e Pexels
¢ Unsplash
e Canva
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BONUS: Midjouney Instructions

A. SET UP DISCORD
1. Go to Discord.com to set up account
2. Choose your name (can be anything...special characters are allowed)
3. Enter email address
4. \erify you're human
5. Confirm your email address

B. OPEN MIDJOURNEY ACCOUNT

. Join the beta

. Choose your display name

. Follow instructions to authenticate

. Accept Terms of Service (TOS)

. Claim your account “Finish Signing up”

. Do purchase a monthly account of $10/month. This gives you 3.3 hours of production time (see
chart below)

o ok N -

— Basic Plan Standard Plan Mega Plan M idj0urney
Cost =10 §30 $60 ; } : Pri c i ng

Annual Subscription 596 288

Cos S8/ ) manth)

Fast GPU Time a: th nth 60 hr/month You on|y need to
spend $10 a month

Relax GPU Time - Unlimited Unlimited

Purchase Extra
GPU Time

Work Solo In Your

Direct Messages

Stealth Mode

Maximum Concurrent

Jobs

Rate Images to Earn

Free GPU Time

General General
Usage Rights Commerc Com cial Commercial Commercial

Terms*
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e 1. /settings

Py Midjourney lsles oy Lo ol prompl B08% ol the Gire - uas

MOSEMAL mode

| STYLE MODE Talts Micjcurnye how much freadom they have with your
design. Medium is best

| PUBLYC MODE Deerdaudts o this

1

i REMIDX MODE Laave o0 - Lse with HIGH VARIATICN

|

| STICKY STYLE Lesarvi aff

I —

| SPEED Fasl is bost a0 use

e 2. /imagine
Use this prompt before your text describing your image.

BEST PRACTICE: Wait a couple of seconds after entering the prompt to give
MidJourney time to pay attention

KEY TO CREATING YOUR IMAGE: Start with a BASIC prompt, then add elements as
follows:

Elements of a BASIC prompt:
[PHOTO TYPE] + [SUBJECT]+ [ACTION] + [BACKGROUND]

Elements of AN INTERMEDIATE prompt:

[PHOTO TYPE] + [SUBJECT]+ [ACTION] + [BACKGROUND] +
[CAMERA/LENS/FILM] + [LIGHTING] + [COMPOSITION]

Elements of AN ADVANCED prompt:

[PHOTO TYPE] + [SUBJECT]+ [ACTION] + [BACKGROUND] +
[CAMERA/LENS/FILM] + [LIGHTING] + [COMPOSITION] +
[ADDITIONAL DETAILS (such as emotion)]
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Video Testing

It's recommended to have a minimum of:

- One 30-second long video for cold audience

- One 2 minute long video for cold and warm audiences

- One 30-second long video for hot audience - this one emphasizes urgency and
talks to the viewer like a long-time friend. In it, acknowledge that the viewer is aware of
the opportunity to make the purchase, sign up for the webinar or to grab your lead
magnet...use what is appropriate for your offer.

It's best to test at least 3 videos.

Here are different types of videos to consider for your ads:
1. Testimonial Videos:

Share stories from happy customers who love your product. Let them tell others why
it's so great and why they trust it. This helps build trust and shows that your product
really works.

2. Explainer Videos:
Make videos that show how your product works in a simple and fun way. Talk about
how it helps and makes life easier for the viewer. Keep it clear and easy to follow.

3. Product Demonstration Videos:

Show your product in action, pointing out all its cool features and how it helps. Let
people see it working and imagine using it themselves. This makes your product more
appealing.

4. Tutorial Videos:
Teach viewers how to use your product step by step. Give clear instructions and
helpful tips. This helps people feel confident and excited about trying it out.

5. Animation Videos:
Use fun animations to show tricky ideas in a simple way. Make it entertaining and easy
to understand. This keeps viewers interested and makes learning fun.
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6. Behind-the-Scenes Videos:

Give a sneak peek of what happens behind the curtain at your company. Show the cool process of
how things are made or what a day at work looks like. This makes people feel more connected to your
brand.

7. Lifestyle Videos:
Create videos that show your product being used in everyday life. Let viewers see how it fits into
their daily routines. This makes your product feel more relatable and essential.
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BONUS: Invideo Instructions

A. Go to Invideo to set up an account

1. Use the same gmail account as your other Al tools
2. Start with a free account (NOTE: You'll have watermarks on your video at this level. Upgrade to
remove them)

e Confirm your username

e Tell them how you heard about them

e Select why you're using it

e Put your description of your video in the dialogue box
¢ Click ‘generate’


https://invideo.io/i/aurorag
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Create your new Ad Set

You'll have one Ad Set for testing your Graphcs/Images and a second ad set for testing

your videos.

1. Click on the white square to the left of the same campaign used to test your

headlines

o

nePEromMme @ 3
| ® ® ® ® ® ® ® ® 0 O

B O PO G-

E5 adsets
ra I aBsest B o W Rules
Campsign il Delvery
areRT Moy L2024 o A sais off
AL FRILAME o A set off
OTeat Al Traflic LA | » Aol
un 1720 Ao st off

TOF Lewife RALIA Edpe

- o Mo 3301 .
TOF Leads Facebuok ad Course Sxample

BOF Gakes FRL A Cinrds Examphe My 13365 e Adastolf
TR FRAICO. P O B e N s Adadont
My 3202 o pdsatolt

MOF YV FB Ad Coump exameln

My .
TOF WV FB Ad Course example

v .
1TOF ¥V FE pourse SecInEm

AOUITAM e rtantnff
Aesults from 51 camgaigns &

Updetesfintnow ) Discand dafta m -

M Ape 24, 2001 ~ May 24,2024 w

] age
Viewsewn @ M Columm:GeldensdRepet v+ Hov W e 1 0+ H
Atte ot pie 1,000
oy Pesuts Cost per resell Reach Imprassions Aeesents Freg
Cantar...
I =
g TEIE4 0:92 15,184 196 £082
¢ 8 1,886 Taed EPRE]
7 7888 11230 5860
7 15 18 8022
2. 157 4 i 1h
- 1,249 T390 5680
o 26 =5 23389
T 41 41 £20.49
7 1082 1082 B3
= nn e fan
M. EELEL 4srAm 108

2. Go to the Ad Set tab. Then, click on the green 'Create’ button

) Adsets 33

=2

Lame @l D alE B mme
E" oftion  Adsa L% Duivery T
= @ 05D Fon modek fimterest) FOUNEY yramliof
B @ 05022024 BROADROUND! SRR D
(-3 fiesuts from 2 ad sets ©
7
(24
o]
2
o}
il
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3. A new popup window will appear. Init, you can name your Ad Set: The naming
convention | use is:
[TOF] + [Test] + [DATE] + [AUDIENCE] + [AD NAME (PLUS length of video for
video test)]
And your Ad: [TOF] + [Test] [AUDIENCE] + [AD NAME (PLUS length of video for
video test)]
Click the blue ‘Continue’ button when done.

—

) campaigs
aTesT

oo
55 Adiset

Conmendael v hame thin pdse

[ aa
Createad =

4. The Ad Set window will open. Scroll down to Conversions: Select ‘Website'

00 Adsets 30535730@ES O Search D [gorest o SROTEST+ [DATE| ALTHENGE]+ [AD NaME] > [T1ad o Indmft e -
n Saanch and nitér o . & Bt @ Review
ares’
3% OTEST+ [DATE] +ALOIENCE] + AR N, =+ © Ad set name Audience definitian &
& ’
[ A0 MaweEL KR ATEST + [IATED +JAUDIERTE] + [0 HAME] t
= —
a off O HH 05.02:2024 Ford magels filerest] RD.. v+ Spocite —
E,i‘ @ Conversion
o [ ] B ac Roundi
o
B ® B ac fgundl
B [ ] 1 £ds found
= . 93 05 7 2078 BAGAD ROUNDT Band il e por acp Estimated dally results
8 Messaging apps
® [ A Round Sendinathi b5 Massones, bazaium aed ANASAED Feach @
st profi 482 - 1.4K
& O w2 found? Sand s i post Instagram plis -
Lalis Canyrsations 6

. B ac foundl e G proph 3o cal pr hosness: < -:\: i

o Perfonnance ganl @ -
g Mamrime rumber of canveraa: tians
& »
ol ® Faceback Page @
2 — Ghoass a Fage for ths ad
o By chcking ‘Pubsish, you agree to Facehook's Terms and Advertising Guidelines,
b Close o Afochis sm vt R m
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5. Set the daily ad budget (recommend $10 minimum)

Mo B3

" @ e o

S RO SR

£ TOF Test
B Mew Traffio fd Sat

[ New Traffic &d

0 DO7oFTest > BBMewTrafficadSet > [F1ad

“F Edit A= Review

Dynamic creative off @

Provide creative elements, such as images and neadlines, and we'll autamatically
genarate combmations optimized for yeur avdience. Variatans may include different
Tarmats, lernplales o autio based on one ot noce elements, Lear mare

& Budget & schedule

1 Budget recommendation @

Similar businesses typically spend araund §21 00 mer day and ara abla ta gat 35
fink elicks.

Apply butges racommendation

Budget @
Daily budgat 420,00 us

S0 e day. Your is §25 and yourmainum Wiy

el i ST, L e O ——

Seheduls &
Start date

= May 22 2024 © 1124 EOT

End date

Close Al edits saved

ondrsft | @

Audience definition @&
“our sudience selection Ix fairly bad.

Spesitic Smad

Esamated audience size: 246,200,000 - 283 700000 @

ey STl crie Vo i s
“ections aod renfable dota and do
wilence cptions

Estimated daily results
Resch @

40K - 12K

-

Link clicks @

421 - 1.2K

The niscumtsy ol e s g Faclir Vo junst

[
g wifematen el

6. Advantage + controls: Select 'Switch to original audience options’

©Right Away Leads 2024
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00 Adsets 30038730 e D [CoroFtest > BENew TraffoadSet > [F14d
i | Test

& Edit = Review
B8 New Trathic A Set
Ad seheduling ©
[ Mew Traffic Ad as Fun ads all the tima

@ Avdience controls @
Set criteria for whene ads for this campaign can be defvered. Laam more

® You can zet awdience controls for this ad acceunt te apply ta all campaigns.

Sea audicnce contrals invour ag accaunt settings

* Lacations

Location:
« United States

Mare =

@ Advantage+ audience +
Our ad technalogy autcratically finds your audience. If you share an audbence
supgestion, we'll priortize audiences matching this prafile betere searching mone widaly.

Leam mioee
1} Audience suggestion (optiona)
Switeh ta nrginal audience catians z

& Placements Learn mare

Clasa " All edils saved

omdatt @ -

Audience definition @

it el selaerion i Tty bicad

Estimated audience size: 245,200,000 - 285 700,000 @

4 B i rm Vine Bsp i
YU Tametieg = awabable d3la 20c do
ok rafiaie Avantaga wutiencd SR,

Estimated dally results

Feach @
4.0K- 12K
L

Link chicks @
421-1.2K
-

by stiimatug sl o] g

o Use ‘original audience’
o Setagerange

e Setgender

o Set detailed targeting
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17. Placements: Advantage placements - Click on 'Edit'

o) I TIT0FTest > BEMewTmffcadsm o [1ad amneraft @
O ToF Test
o Edit o Resiew
n 22 taw Traffic Ad st A A S BN oW ST
£ New Traffic Ad B Wou can set audence contrels for this &d actount b apoly to all campaigns.
7] New Tralfic N ;
Sew audierce cantrals i yaur ad ocint setlings Audience definition @

a Vi st cn saletion b Dy sl
e # Locations

Locetian il Drumt
&) + Liniled States
a5 ” Esiimalad oudienca slie 246,200,000 250700000 @

e =

& & Advantage+ audience +

Our ad teehrolegy sutoratically inds your audence. If you shane &1 audience
= e, well peicrit i g this i i ey, dally results

Lesam man e

Reacn @
) dudierce suggestion faptanal] 4.0K - 12K
-
Switch 1o origial audiznce optians Link clicks G

421-1.2K
-

& Placements Learm mare

Addvansages plecements ¥
“aur budget will B allccsted by Metas cefvery system acrass multple
plazaments fased on where Its liely ta perfarm aest

008G

18. Select 'Manual placements’
19. Deselect Audience Network
20. Deselect Messenger

21. Open 'Feeds’

o Deselect Facebook Marketplace

e Deselect Facebook Right Column

o Deselect Instagram Explore Home

o Deselect Instagram Explore

o Deselect Facebook Business Explore

o Deselect Instream ads for videos and reels
e Deselect Search

22. Click the blue ‘Next' button
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Creating your ad

1. Name your Ad: Naming convention | use is : [TOF] + [Test] [AUDIENCE] + [AD NAME (PLUS
length of video for video test)]

00 Ads  I0RTEe4tafEs 0 ([ToFTest ) BGNew Traffio ad et I Hew Trafi o indraf ® -

[ ToFTest
£ el @ Revew
B Mew Traffic ad G

Hews Traffic: Add @ Adname
= i Y @ A preies o fudvances priden 5
e e At [rm—

Partnarship ad o @
AN acs Wi Creators, irands and other tusinesses These
ads wil feature both identitios in the header Losen more

& Identity
* Facebook Poge @
& St Leads Right Away -

Instagraen pczount G

@ crthemsap -

© Ad=etup
Creats ad -

Creative souree L]
e b pid e 0 psewide i i e c

® Wanual upinad

By cheking “Pubiksh you agre to Facaboakn Tamma and Advertising Quidelices

P — we ([

cn,O{:'@ﬁg-o

2. Scroll down to ‘Ad Creative’

3. Select ‘Add Media’

Ads 3083973364000 D [OToF%est > EENewTmafficadSet » [ New Trafiic ad o In draft ®

3

[ TOF Test
& Bl @ Ravew
BE Naw Traffiz &d St

3 10 T TOGE 30 SHATIVE Tl B MATE0 3

o LU e about mutkadvernam sds
o o2 W B Hew Traffic Ad B

@ Ad creative

Grlest tha modia 2nd text for your ad. Yau can alsa
custornize your media and text for sach placement, Leain
marn

* Media @ l :
G Addmens v

@ ndpreview o Advanead preview -

e ®eone @

@) Addtestoption
Headline

Witita - shon headling

& hddhesdline ation -

Descrintion €

Optimiza taxt par person
Enathled

By clicking "Publish” you agree to Facebock's Termg and Advertiging Guidelines,

Chose v Al adits savad Back m
4. From the drop-down menu, select ‘Images’ (Or Videos if testing videos)

QDD@“@*’
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5. In the new window, click on ‘Upload’ in the top right corner

Set up your media Select media

Al i, Accownt ¥ Recommended = Business (@ Instagram & Page \

O crop

® Search madia = 4+ Uplosd
Optimize

B Account images Showing lest 8 Images Sae all

f ;
- - - . i ii

untitlart 2png 105 1. png_t0s Zpoi0E ZangiBEt.  1peg iDETOS  3png 105105 untitied
1725+ 1080 WD 1080 080, 158 1081« 1050 4l TEE 0. A S 768 OB 1550

f8 Recammended Images @ Shewing frst 8 images See all

marketing me... unitied_105_... 4png untitled untitled untitied untitied 4realang_10..
1060+ 1080 060, 1080 080 . 1080 2312 50+ 600 1660+ 1080 1060+ 1080 080, 1980

instagram Images Sheming st 8 images See all

) m

6. Select all graphics or videos for testing
7. After they've downloaded, select the first one
8. Click the blue ‘Next' button
9. Click the blue ‘Next' button again
10. Click the blue ‘Done’ button

11. Scroll down to add website URL
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12. Scroll down to add website URL

0, Search @ [ITOFTest > B3MowTraficddSet > [l New Traffic Ad a Setporer | @ -

B g Review
T3 TOF Test

AUTHMATICAINY DOTMIZE YWIUP Creamae, | S Can Neip Improve.

parfarmance:

22 pew Traffic Ad Sat I A\ Verifying yaur changes -
Enhancements @

bk e - A 579 lurned an Edit @ #dpreview & Advancad prevew el ]

o O U o PR |
Ak Destination
Tall us where to send pecale immediately atter thay tap oo [ # How you can see more variations of your ad in previaws d
click your ad. Learn mare

g Irstant Expericace
S praple 0 Tt paling, mulibe optrzed
experience,

&

@ o Websie

Berwd paoplo o your wobsats,

ot Lo B Sy x

s i

* Website URL @

wem e

Enmter the webere URL fiefd for your ad.

Build a URL paramater
Display fink

~J

Fntar tha link you want to show an your ad

Browser add-ons.

Praple will see vour website wien ey tap on your ad.
o can add an sdaitional cortact method i tha
beawzer to help people connest with you

By clicking "Publish.’ you agree 1o Facebook’s Terms and Asvartising Guidelnes.

Close - Al adits saved Digcard draft

oo 08 G

13. Scroll back up to check the headline

0O Ads  aoaaTaviess Y, Search 0 [OroFTest o B3 Hew TraficAcSer > [l New Traffic Ad » Satup errce ® -

Search ard filter £ it @ Revew

[ T0F Test

. Right celurnn, Search results v I b Verilying your changes ~

2 Plasmants

BB Mew Traffic ad Set

I tew Trticud A Primary text © W dpreview S Advanced preview g w

Tal gl st st i 15 et

@ O O o i

(3 Addtaxteption -
i Mow you can see more variations of your ad in previows -

Headline

writa & short headling

(5 Add headline cptien -

Qo x

Description &

Optimize text per perscn
Enabled

Call to action @

Leam mare -

Infr abels
dmplaystim

Uze infio labedz 1o highlignt attractive inforrmation sbout your Veeadine Lnam maw
business, such as number of Page beas or free shippng EREA Dol Pkl Ik b, 00w =

Learn micen

8y clizking Fublish! you agred ta Torms and q

Close « All odits saved Dizeard draft Pusfesh

7
e
@
o
a
o]
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14. Tracking:

s ah TOFTest > SSNewTraffcdd et o [ Mo Traffc ad & Setup arrar
7] Ads 3083573064055 0 Search = I
Search and filtar Ml & Edit @ Review

[ TOF Test e

® =z @

HE Mow Traffic Ad Set Languages of @ | i Mow you can sce mare variations of yaur ad in proviews ~
®o [ ] A your own ar y translate yaur ad
W taw Traffic Ad L o reach peapls in mone langusges, Learn moe

_— (3 Fecebook Fead
=z

~  OfOn

® © Tracking ennu-hulduu-. st
| h Track d that contain ians your ad by

might motivate. The dataset that contains the cenversion
selected for the ad sceount will ke tracked by dafault.

l —— ;’ Wabsite prents
App events &

F &9

[=
= Satup
2 va Offlire events
Erat trackied o¥fine svent et
® Youn longer need to select 8 domain for your web
events, Thera's nething you need to do for this gt com
change. Headliea Loden mara
Facenaok Feed ik descrl
Learn mare Qv H
& Bt Clemmmt 3 en
‘< URL parameters ©
1 ) |
= b= Bl vl e 1
e,
@ "% Bulld & URL parameter [+
a A el g AN e e Ay aey anad a0 degien, Feemat and enhes Taciin, €@ [|
(o} By clicking "Publish,” vou agree to Facebook s Terma and Advertizing Guldalinas,
ﬁ‘ Close &l edits savad Cisrard drafl Publish

¢ Select 'Web Events'
o Select 'Offline Events’

15. Set up the URL parameters (new popup)
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Build a URL parameter

Fill out the fields i the Torm below 1o add parsmeters 1o your website UAL. Ta
autometically get mfarmation from your campaign, ad set or ad, click on 2ach figld and
salect a dynamic paramatar sush as d={ad.id}} Learn mare

Compalgn sauren  Salect a dynarmic parametsr o enter a valis

‘o ideniity the source of 1lin. For examele: Focsbock, Insmgram, o search

Salnct a dynamic paramatar ar star @ vakie

varilch aamp e banne, emall Facebook.Feed

Add parameter

Paramaeter proview

Manually type in ‘Facebook’ in the first line
Manually type in 'PPC" in the second line

From the drop-down menu: select ‘adset name’
From the drop-down menu: select ‘ad name’

16. Click the green 'Publish’ button. When completed, you'll see a popup stating '3
items published’
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Creating the remaining ads for testing

1. On the left-hand column, click on the three horizontal dots.

B0EIVTI0EADE]

Q  Ads

Search ond filter

] TOF Test

HE TOF Testus,

B TestHeadbnes T

& o {@@ M =

024 Executives Test ..

(B R

@ Ad name

Test Headlines 1 Creata tarmplate

Parmership ad oft @
Fiurn ads with cregtors, brands end oiher busmnesses. These
ats will feature both identizies in the beader, Laam more
& Identity

* Facehaok Page @

B Gt Leads Right Away -

Instagram accaunt @

@ criheresap -
@ Ad setup
Create ad -

Creative source
TGS 00w Yo A1 IO THA e 156 your g

@ Marusl upload

+ B3 TOF Test 05,22 2024 Executives Test Headlinas

B Test Headiines 1 ondatt | @
£ B @ Review
@ i praview o Advanced praview @ v
& 0O 0O L]
[ Hr Mow you ean see mare variations of your ad in praviews -
& Templates
Qe x

o ot Luwta Fght Amay »
Headline test

s Liara ranm
Dieact Responas Marken

By elicking "Pulish’ you agree 10 Facabaok's Terms and Advertising Guidelines.

Closa

2. From the drop-down menu, select ‘Duplicate’.

Ads | znazaTancacafi

[ TOF Test

Search and fiter

A7 TOF Test05.22.2024 Evecutives Test ..

B TestHeadlines 1

®
&
o
Q
&

©Right Away Leads 2024
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O [oiostest » 08 10F Testos22.20:
&
@ Ad name
Actions for this ad Creats template
ek duphcats HE RN
Duplicate 0 ol @
-ands and other businesses, These
Gopy oiler Mites in the header. Lesm mone
Fagte culry
Delete {0
Create rule
ay .
opy
sy BLeun
@ driharessn -
@ Ad zetup
Craate ad -

Creative source

Chause hoecyuud ke 1o peuside the meda for your 2d.

@ Manual uaload

. a
Hesrdhog bt Lot e C
fivoe Rasmor s Wiaatin -

St G e
[ T
{eadnes I =5t Headiines 1 o Indraft ®
Edit @ Review
@ #dpraviow S Adwncod praview @ v
= o u L
l #r Now you can see more varistians of yaur ad in praviews v
#* Tomplates
o Ol L gl o ®
Qe x =
‘Headlin tes
Huadibiat [P
Tt Fssgarss Maskatin L]
C
o e S —

By clicking Publish,’ you agree 1o Facebook's Tenms ard Advertising Guidelines,

Clese
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3. In the new window, scroll down to the bottom. Increase the number of duplicates
to however many you need.
4. Click the blue button ‘Duplicate’

Duplicate your ad ES

Te help imgrowe parfarmance, we may deliver ads Seyond your detaded fangeting
selections. This kets our advanced ad technalogy show your ads fo o broader
audience, which ghes our system more opaortunities b get eslts,

Loam more

@) Hew campaigns will use greater daily budget Rexibility

Al new campaigns will incorporate a grester daily budget Aesibility, On deys
wihen betler cpportunities are svailable lor you, we may spend up lo 75% aver
your daily budget, without impecting your original campaign. Ona weekly basis,
wa won't spend more than 7 times yeur dally budget. New campalgn
prrfarmance may vary,

Leam more

Select 3 campaign for your ad
® Criginal campaign
Existing campalgn
New campaign

& Hew A/ test

1

+  Show existing reactions, comments snd shares an new sds @

5. On the left-hand column, you'll see copies of the original ad. Click on the one at
the top.

Ads  30BITIOEANRHES L Semwrh O CiToFTest [ TOF Tew 05223034 Exectren Tast Headines [ Tt Hogaliws 1 - Copy o Indraft ® -

FOEM @ Rudiew

& Adname
W s preview oM Advenced predes fow
Test Hedires 1 - Gopy Create ismpiate

Sagrch and fitioe
3 ToF Teat

23

m % B

HR TOF Tent 08 22210

.
= 5 O O L]
=
o an [ Taes Hanstines 1 - Cogy
[} Parinership ad o @ o How v
| o [ Tes Heaines 1 - Cogy Fun ads wih ciessars, teands and oiher busiresses. These
e ok wil femtn both identities i the beader. Leam mon
N | B (2] Tew Headines 1+ Copy & et
Ident - ”
B | @ 5] "Fust Heottins 1 - Comy © dentity [ i B
* Facubok Page @
= | @ [ T Hmetins 1 oy L. oy
- O Dat Loads Right dway -
| ® 1 Tt Husatitins 1 - Cogn
Instagrom account @
| [ ] [ Tuss andines 1 - Copy @ dthermeap -
| L ] ) Tt Headines 1 - Cogy
| ] [ Tost Huadines 1 - Cogy © Adsatup
? Create ac -
@ | o ] Tass Haadfines 1 - Cogy
Crmatren source
@ | L] 3 e ot { s ey il i i
;1 @ (5] Tt Hemdines 1 - Ciopy ® Mamial uplass
Q . By cFoking "Pubiesy” yous ogeose 1 Facebook's Tirme and Advarbaig Gideings,
5 T w1 - g
fod Cings.

1 Fodt Hnsillhes 1
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. Edit the Ad Name with the name of the graphic or video you're testing.

. Scroll down to the ‘Media’ button. Click on it.

. Select 'Image’ (or 'Video' if testing videos) from the drop-down menu.

. A new window will popup._ This is where you uploaded the images or videos
before. Select the nextimage or video.
9. Click the blue ‘Next' button

10. Click the blue ‘Next' button again

11. Click the blue 'Done’ button.

12. Click the green ' Publish’ button.

13. Repeat steps 5-12 with the remaining ads.

0 N O O
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Add the RULES

1. Close the window using the ‘X; at the top of the dark vertical column

By elicking “Publish,’ you agree to Facebook's Terms and Advertising Guidelines.
(5] Test Headlines 1-Copy
Close

00 Ads 3083973064 1 X Q D [ TOF Test 88 TOF Test 05.22.2024 Executives Test Headlines > [l Test Headlines 1- Copy o Indraft .
searchand fiter  [RT] S Et @ Rovew
n (i} Test ves
= 8]
b oz @ 99 TOF Test 05.22.2024 Executives Tes... == © Adname )
o . Ad preview «" Advanced preview o .
(@ o [ Test Headlines 2 Test Headlines 1 - Copy Create template
& 0O O [}
Off/ On [ Test Headlines 1- Copy see A
Partnership ad off @ #r Now you can see more variations of your ad in previews v
® (= Test Headlines 1 - Copy Run ads with creators, brands and other businesses. These
ads will feature both identities in the header. Learn mare
® [ Test Headlines 1 - Copy 4 Templates
@ Identity e Gat Leads Right Away
§ x
E . [E) Test Headlines 1 - Copy o o G N S i
* Facebook Page @ i "
— Y [F] Test Headlines 1 - Copy s d Headline test
@ Get Leads Right Away -
[F] Test Headlines 1 - Copy
. Instagram account ©
. [ Test Headlines 1 - Copy ste @ drtheresap -
. [ Test Headlines 1 - Copy
Ad setuy
() Test Headlines 1 - Copy ° P
5 @
& Create ad -
® [ Test Headlines 1 - Copy rightawsyiesds com
@9 Headline test LLeamn more R
Creative source Diract Response Marketin... gtEdplascs.com
= Headiine test Laam mere
& ® [ Test Headlines 1 - Copy Choose haw youd like to provide the media for your ad. Direct Response Marketin
oy ke [ Comment b Shere
@ 3 Test Headlines 1 - Copy eee ® Manual upload ffyUke [ Commest g Shure

Discard draft m

[P Tact Haadlinas 1

2. Now you'll be in the ‘Ads Tab'. Click on the white square box to the top left

W Chrome i Edit View Mmooy Bookmars  Profiles Tab o Window  Heln ® _B L =T A Q B jhunay @ 10beAM
sce @ v OB w g U @y B BT o8n @ s Br G &r BT BT OFf By o eT g1 ir st (3= T =
- s I Tacebaok | Lo BB R e a8 E e DD 0@ Reuwshouded
0-Sefoctd Fohoos., [ TITANS K. [ ForpMamnal [ TO0LS [ MCopywrsngiT,. [ ACiub [0 FRSuperstarpd. [0 HTBDeren [0 Loap Formarg 2028 [ 8BH [ NECS [ PHILLEMES [ MyTeam [ HGEd b O wIBockmarks
() Ads  30EI9TI0CAGETIE (AOSIVTIOCANETI. = Updated justnow. 3 Dizard drafts l?.qulew and publish (28) ol
Sanrch and filter 16, 004 — May 22, 3094 1 ’
o
L3 Cempelang 33 Ad sets B de 2 selected % | @
W Duglicate FEd . B S B & 5 reves T T— vewsewp ® W v E v - ¥ - &
& Sronind Dedtvary T m:g‘;"”‘ Results Cost per reult Reach [r——
e o ] - Tast Headlines 1 - Copy T Indrat e -
=] w ® - Test Headlines 1-Copy T O Indraft - -
B | v ® - Test Meadlines 1 - Capy = o indrafy = - - . il
= |[§+ @ - Test Headlines 1 - Copy = o indatt - E x = |
w ® - Test Headlines 1 - Copy = o Indraft - - 2 i Il
w ] - Test Headlines 1 = o Indaft = L < - |
b ® - Test Headlines 1 - Copy = o Indmft = = - il il
- w i - Test Headlines 1 - Copy © @ Indrft = - - -,
: o B - Tast Headlines 1- Copy ~ © Indmaft - - = = = -
o [ ] - Teat Headlines 1-Copy T @ Indrat = - . gl o ]
- — == = o indmit = = — = =

Results from 20 ads @

&
2
Q
i

9+0B0-0- 0008 =0BEA " ¢
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3. Click on the 'RULES' button. A dropdown menu will appear.

3

Ads  B0BXTIOEAGETIC (A0EIOTI6LETT. - Updated just now (3 Dizizard rafts

% = o Lot 7 cays: May 5, 2024 — May 22, 2024
Saarch and fitte it _f.rga'nlﬂ-ludu!wJ,\‘r.ml..w 4 7

H

Ap— 8 Ao e =D
W Dupicate = AEN v QABet B S T &K F Predew Rules = Viewson @ Mly H v g @l B
- - -
3 < OfffO0n Ad el Delivery :mﬂ Results Cost per result Reach Impressicns
Headh -~ o ndaft = - - = =

25 b ® . Tast nes 1- Copy
E5) ~ ® - Test Headlines 1 - Copy = o indaft £ - = gl i
B | v [ - Test Headines 1 - Capy = o Wdraft - 2 E - i
= v ® - Test Headiines 1 - Copy - o ndaft - - = = A

v [ ] - Test Headines 1- Copy = @ Wdaft = - - = i

\/ [ ] - Test Headlines 1 ~ @ indaft ! E = = E

« ® - Test Headlines 1 - Capy - o induit = - - 1 )

Tast Headlines 1 - G @ ln draft

= v i - ‘w5t | nes 1 - Copy

v [ ] Test Headlines 1 - Copy ~ @ mdaft = - - ot _
= :
@ o ® - Test Headines 1 - Capy @ I draft - . ¢
e e = s kiiap > = - =
Q Results from 20 ads @ = - ~ : |
& .

4. |n the dropdown menu, select ‘Create new rule’

Ads  A0BIGTIDEICETIG (I0BIGTADELGETT. = Updatedjustaow. {3 Discard dralis Faview and publ v
Sparch and filter Laz: £ days: May 15, 2024 - May 220 2004
Searrl t P, T vt il Soilies's chatn

2 campags B8 Ad s e

W Dupicate - # Edn - & AR (5] S @ & @ Fresiew Rudes = iaw setup @ m =~ - (- B = =

~  offfan Ad - | e Delivery T - Cast por rasult Reach Impressians

Apply an existirg rule

o ® - Test Headines 1 - Capy = LS 1 - - i 1
Winw active rules
o - Test Headines 1- Copy D St | ranage rules )
& | v e AN '
= - - Test Headlaes 1 - Copy SRk - - B Il
- - Tost Hyaines 1- Capy B L

- Tast Heagines 1 = o Indaft - = = - |

<
® o ® 09 0 o 0 0

o - Test Headines 1 - Copy ~ olindaft - - = = =
a v - Test Headines 1 - Capy - o lndaft = c: - i )
ol o - Test Headknes 1 - Gopy © I draft
& | v - Test Heatfines 1 - Gapy - o ladmat - - . il i
2 S e = :
Q Results from 20 ads @ - - - - -
& | .
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‘Next' button.

Create rule

Rules for are now e adu
=: Marage avtomath: sdjustments you've sieady set up of creals bew anes in Avcount
Overview.

[ see autamatic adustmants

Custom rule
Create your own rule by chooeing e conditions

6. A new popup window will open. Follow these steps:
o Name your Rule: ‘Turn off ads >400 Impressions'

Create rule: Custom rule

Autpmatically vpdate camaaigns, ad sets or ads in bulk by creating sutemated nggs, Loam marg

LA iile neme

Awlr rulata

Tum off ads

owr rule vill apaly b ads Bl are sctive at the time the rule uns,

Conditions @
Ml of the felowwny match

Costperrestdt = goaterthan w

Time Ranga &

Maxirmum

Schedule §

@ Continucasly
n at possibin {usually euery 30-60 minmas)

©Right Away Leads 2024 hello@rightawayleads.com
Page 52




Half-Priced Ads Bootcamp - Profitable Ads Playbook

7. Below ‘Conditions’, click on the dropdown arrow to the right of ‘Cost per result’ to
reveal a dropdown menu.

Create rule: Custom rube

Automatically update campaigns, ad sets or ads in bulk by creating autamated rules, Laarm mors

Rule name

| Turr eft ads = 400 Impressions

Apply ruleta
20 ads

Action
Turn off ads

o rule will &pply to ads that are active at the time the rule reas.

Caonditions @
A ol e fellowing metch

Cost per result - is greater than -

Time Rangs &

Maximum

Schedule ©

@ Continugusly
Fda euns. a3 alten as pessibin (usally seary 3660 mininas].

raily
at 12:00AM Eastem Time

Funmnn

8. In the dropdown menu'’s search box, type in Lifetime Impressions. It should
populate for you.

Create rule: Custom rule

Ausomatically update tampaigns, ad sets ar ads in bidk by creating autamated iles, |earm mare
Rule name
Tum off ads = 400 Impressiens.

Apply rula to
20 ads

Athon
Tum off adz
o rule wil appdy 1o ads 1hat ere active a7 tha bme the rue rune.

Conditions @
Al 1he dalwieg rasch

oSt comenon

Spenn

Lifstime spent

Fraguanizy

by 306D minates)
tomin

Faaiibh app inatal

-
L]
L
o
Angalts ]
o
L
L]

Capt par mroaiie apo install
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9. Select 'Lifetime Impressions.

10. Moving_to the right, look for the blank box after ‘is greater than'. Enter 400 here.
Then click the blue ‘Create’ button in the bottom right.

Create rule: Custom rule

Aulomatically update sampaigns, a8 sets or ads in balk by creatng sulemated les. Learn mare
Rule name
Turr aff ads = 400 Impressans
Apply rle to
20 ads
Acticn
Ture aff ads.
aur rule will apply 1o ads that are eclive al the time the ule runs.

Conditions &
ALl the Tollowieg rsch

Lifetima Imprassiens = egreaterthan w400

b

Tire Range @

Maximim

Schedule

@ Continuously
Auke s

Daily
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11. This window will now close.

12. A new popup window will appear telling you that the Rule was created. Click on
‘Close’ button.

Rule Created ®

“fou can selact Manage Rules to review or e this rale.

Clasa

Congratulations!
You have officially set up your graphics or video test.
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

ASSESSING GRAPHIC RESULTS

Click the PLAY button for the video instructions

S L] fEEEe @« @GDEDTDD DG pd B ow s BOE %% B s - &80 +
g & = REH* S0 b GUE s e PO 0D e Cn—m——
s Ny Pamm— =Rl T =R = L=l [ Mt 3 9 B e = =R = = e T L o gt | . - T Al it

[ Campsigm IOERTEASETIL DWITIEAHTT . . - Diogiared ot m -

sk Apr 59, 3001 = luy 004w

o :

B conpsge & £8 Aasens [ wns
a m. = s Aemr B D B W B mme g WCasmcswatmes = W Sveies o WS s
0 e R
o DHiDe  Cumpaign .. A" B [Np—— Baach [Er—
&

Click the PLAY button

e
@
o
[ |
&

Transcript: PART THREE (click to open)
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Half-Priced Ads Bootcamp - Profitable Ads Playbook

STEPS (Complete steps 1-5 in the Ads tab
of your Facebook Business Manager)

1. Be sure all ads have been turned off. This should happen automatically according
to the Rules that you set up. When the ads are off the toggle button in the far left
column is black

L E————
Swarch ane fier Mer 14,2024 - Mar 20,2026 =
[i] Campalgns EZTES 22 adsestor1 campaign B ads for 1 Campaign 0
& - B R (S Ol TR T - R ::"'n ® I cCoumns Anaingadrepet + e e [ v [
u
M (st per
Delivery ™ Resulis Cost per result Aeach Impressions Frequency
ﬂ lnpﬂ.-s ions)
oH - - - - -
TIT Grapeie. 7
3 = e
% < e Lead Magnes Graphic. 3 )
Lk i o Vi ik
“ 1T Graphie_Ora Famt 13 ont o = 2 = -
LukChik o L ik
= - TTT Graphic_§ s = = = = =
(it Ser ik
bhews Lered Magnst Graohic 4 At = y & : 3
; Lk e S i
o Mow Lesd Magnat Meroriess <o 7
S M Lead Magnet Graphic % ont = = - - -
H Ltk Chisy ar Lk Clich
Pl Leec Mugrist Merncriess o 7 = - - -
2 e Lk Chk Ber Link Clkck
P . blew Lesd Magnet Graphic.6 orf
e | Vb e S i 2k
] ‘ TTT Grapéve_Orig Fone_1 1 orf - = ~ ~ -
S ki N—
Rn:ul! from 15 ads @ - = - - -
b

aaeth and e Mhar 14, 2024 - Mae 70, 024 = R

8
[5] campalgns 25 Ad sots for 1 Campaign B Ads for 1 Campaign
S W = A e LAttt 0 D @ 8 T Freves  fuks w ::v ® W Columnn AmasngAdepert v B v
& offiton M Owiyery © Results Cont pes resalt Reach Erpreasions
= * |
B ® New Lend Magne Granhic. 2
- o R momeoeren an
= ] T 5 i
o Py
® oot Wi Liaed Magnet Graphic_4 bl
e o Now Leod Magnet Memariess Lo
) m Hew Lead Magne Graphic. 3 o
5 ° i et e i -
@? ° Hews Lassd Magnes Graphic_& b
& ® TIT Geaghie.Orig Fant_1 1 o
Rasufts fram 15 ads @ - -
Q e 1 i
&
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3. From the menu to the right of the calendar, select 'Maximum'

e Discard drafts Review and publish {2)

Mar 14, 2024 — har 20, 2024 =

20 Ad sets Comgare ates @ Date Prasats
PR R
t B 2@ © @ fules w  VIBWSEE o g e owes T s s S Mon Tur Wed T R Bt =
aday
1 7 1 2 A 4 8 [
esterday
Dalivery T Results Cost 3 2 § © 7 & % 708 9 0 1 2w I
17 days
m om 17 13 @ER 'S5 & 14 1% 16 1T 18 19 F0
® hctive - Last 14 says
Websan Laad a7 1M 18 n EAREES ¥ ) 2 o o oM ds i Lt 3 g
" . 24 25 26 27 W 29 W w2 an
o Active This ek
Webzitn Leard =
Last weck
» Ads off =
Lk Sk This month
e = N 14 2 A S Gl o
& OnFuccbook Lead  Ferd
= Ad eats inactive = = = = =
Link Ckck Per Link {ick
“ Ad sats off = = = = =
Reach  Per 1,000 People Heac...
* Ad sats off = - - - =
Reach | Per 1,000 People Rene.
o Ad sats olf = = = = =
Webisie Lind Bt Luml
AGERURTR DRTIET Aema Total | ParLI00 impaasians | e ASBIUNER Cenier

o 4. Click on the dropdown arrow to the far right of the page about % of the way
down.
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5. Select 'Export as.csv' from the new dropdown menu.
6. Put the csv file in your documents where you can retrieve it easily.

-
- Sepechand fiter Manimum; béar 13, 2088 - Moy 24,2024 Y
[5] campaigns m B2 ad sets for T Campaign B Ads for 1 Campaign Eipit
Vi
oS B »  FEM v LAmen 0 D W A W P Ades w alf“""” ®  MlCoumsirargAimpet v me @ @ v B
B offfon  Ad Desvery T Results - Costperresult Reach |mzi Fapart a5 v auescy
: ot 1 .72 4 Expart 2 s
e 1
a2 L m il Link e e Lk ek
S| ® Hewt Leat Magnet Graphic. 3 i 1 sl & Gustamize expart
ek L s s Lk ik
& TG Orig Fonl_13 o 1 £33 an
L R Lin it Fur Lick Cick = Schedule exporl
= aft 3 a5 202
e T
o [ e iy sk o P
® Mew Loat Magret Graphiz_4 o 4 £1.53 £ S s
ieee Link cikcks Porkisk ek
® ﬁ New Lon: Magnat Memoringé S - H‘ ; _f“-“_’ T 70 £
] E’ o Mew Leud Mugnet Graphic 5 il i m'-f % I:ﬂ’f e ks 2240
5 ® T MowLeac Magnet Memoeiess ot i : : 1,55 23 a1 £4.41
P ® “7 Has Leat Magiet Graphic_s o ” '5 . 517 £afly
3 e
TTT Graphee_trig Fomt_11 Ll ] Had Loy
?p . . i s Lk ek P
Results from 15 ads © a7 6288
Q Linkicicks P Taiw Pt hneaies
. e
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CustomGPT ‘Facebook Ad Superstars'’

1. Open the CustomGPT ‘Facebook Ad Superstars’

2. Click on the first prompt

3. You'll receive a response requesting information. UPload your .csv file using the ‘paper clip’ on
the left side of the prompt box.

Tell ChatGPT: 'Here's the information for the above task’
1. Wait for the response.
2. Other suggested prompts:

» Arrange the ads from low to high for CPC (cost per click)
o What is the total adspend?

Ad Scoring Sheets

1. Enter the information on your Ad Scoring Sheets in the Headlines tab.

If you have at least three graphics with a cost per link click below 50 cents, you can move forward with
the next step.

If you do not have at least three graphics with a cost per link click below 50 cents, thenit's best to
create more graphics and begin the test again.

This is the same with your videos.
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Combination Testing: Facebook Set Up

You'll use your top 3 headlines, your top 3 graphics and your top performing video.
1. Open your Facebook Ad Account

2. Select ‘Create’ in the Ca

] ki u
] *  Loamwt [
sty | @  Hewdweness Campaign
S @ e =
(=4 ® oo
= @  OTestal T
@  10F Loads RALAl Frge
@  TOF Loads Faceback ad Course Exampln
@  BOF Sales FA A Courss Exampra
2 @  TOFLPVFE A Course example
Q @  VOTVVFE AdCourse eksmple
r: TOF W FA Ad Course example
@ @ :
o - e
Reaults from 57 campalgns @
Q Fathudon ci st
il

3. Select Objective: Traffic
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Fab 132004 o pds off T
Jun 12 Ad sets aff T
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My 13202 o ap setaff Ty
MW 132000 o ag sot off Feu
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"
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Buying Lyps
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Upested justnew €3 Discard drafts Review and publish (5] RS

Last 7 days: Wiy 15, 2004~ May 71, 7024
HNute Dpee not inelrle foday & et

[ ] Ads
Viewsatp @ W Calumos Goicen ad Report « T+ B 4~ [
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Results Castperreault - Reach Impresziana Acesnts -
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4. Click the blue ‘Continue’ button
5. Select '‘Manual Traffic Campaign”

Choose a campaign setup

Create your traffic sampaign using a et it

o rranusity Lk your campaign. Susgestions may vary based on your recent ad
accournt activity,

4 Strearvimed o Dot practices

. Recommended setiings
y © Use preset campaign ootmizations 15 help meet your goals,
{r‘ Advarnagat pl

yd

ARG 0!

Brival traffic campalgn.

6. Name your campaign: Naming convention | use is : [TOF] + [OBJECTIVE]

@ M New Tl Campaign > EEtAdest o B 18d o In draft ®

Campaigns = 2083885
Ry MR Hew Traffic Campaign
Seanch and fifter AP Ed & Review
B8 Now Traffic ad Se1

2@ 3

° a0
bk i O Hew Traffc Ad s © Campaign name z I
D Hew Tralfic Campaign Craate lemplate
=
- o
3] @ Special ad categaties
| v [ Ueclare i your edds are relase ta crodit D | imsuns, dlati
polics, Requiremenss differ by ountry, Learn mare aboat spazial ad categanes
E=3 N
% | ® Eenafits of declaring Special Ad Categories
Accirately declant your ac ca1egares helps you rin 2ds compiant with slr avertlsing
=5 ® atandans and heis prevent patantial ad raeaions,
= ® Categoeize your ats
® . Catogaries
® Delare category | apalicable -
®
® @ Campaign details
o
? Buying type
Q ® o Aucsion
L]
& ® . Campaign chjective @ [+
Traff
- -
& __ . N
2 !
& Cloge o Alladits saved m

e Click the blue ‘Next' button
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Creating your Ad Set

1. Name your Ad Set: Naming convention | use is : [TOF] + [OBJECTIVE] + [DATE]
+ [AUDIENCE] + [AD NAME]

e Conversions: Select '"Website'

Adsels  snd3o7IIERT O [CTOFTest ) SENowTraficAdSer > [7]1ad ondmk @ -

T TOF Test
Search and fiaer &P Edit & Review
8% New Traffic Ad Sot

a2 3

o 28 @ Ad set name
£ Naw Traffic Ad " Z Audience definition 0
3 =
D New Traffic Ad Set Create template Yonw mbene suection is faity brosd
£ —
v offfon soecific frcad
3 @ Conversion
v ®
L | i Conersion lacation
ward s o o BT Yol wertid e delaibs ationl e ceatinalion e
=] Wabsite
- Send traffic to your website.
(=
= ST e et e Estimated daily resuits
@ Massaging aaps
send traffic to Messenger, Instagram ond Whatsagp, Reach @
Ingtagram profie 5.1K - 15K
Bt tratfic tr yoor stagram profie m
Calls Convarsatlons @
Gt prople to cnl your business. 33-96
Performance goal & =
2 Maxliize pumbes af corverestians - i st
o
perien get, but are °
@ Facaboak Page & oy astimatas and dan guaaman meus
{3 Choose a Page for this ad.
aQ W rovebook Pane .
F Close w0 Al edits saved Back m
[-
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2. Scroll down to ‘Dynamic Creative’. Click the toggle button in the top right to ‘on".

G, Soarch @ [J1TOF Load Magnets > B8 Maw Leads Ad Set 11 44 & Indraft [ ]

Search and filter 2 Edit & Review

= 2 GED

3 170F Lead hsgnets
Salect an et t 1se 5 tha cormersion for this s s#i

— if -+
83 New Laads Ad Set > Cost per result goal - Optlonal Fiariormiaig may by impagtied

[Evolving charges within the ads ecosystem may

[ Maw Leads Ag | B b affact your performance or reparting.}
: Meta will @m 1o spend your entire budget and get the most conversions weing the highest
offion A fE 1T0F 05.29.2024 LururyResorttAdven.. == valurme bid strategy, IF keeging the average cast por result around a cortain amaunt is Al sets that include the Eurcpean Region s
Important. enter a cost per result geal.
| o ® = [F] TTOF LusuryResansAdvantireTray..
i " Audience definition @
. B8 1TOF 05.20.2024 FrequentTravelers+1 § i
1T o gudiene selectivn is Taity s
. [ 170F FrequentTraveleras Tt Classs_ —
" Dynamic creative off @ Specific Broad
» - 85 1TOF 05,22 2024 TopS%income-Freq.. Pravide creative slements, such as images and headlines, and we'l automztically
gemerate combinations aptimized for your eudience. Variations mey include different Estirssted autience size: 45,000,000~ 57,600,000 @
[} i [F] 1TOF Tepamincome+Frequentintern or based an ane o mare elements. Learm mare i :
® . B8 1TOF 05.17.2024 LALYSUS 7 Tips - Co
@ Budget & schedule
® [ 170F LALIRUS 7 Tipe:
Budget @ Estimated daily results
® . B 1TOF 05.17.2024 LALYSUS 7 Tips Daily budget w  £20.00 cap Aasad on T-day click and 1-day vew sonversion
window
® [ TTOF LALI%US 7 Tips s fead 8 spiend an avasage of 30 per day. Your ity s i o W
17 apand I £140. Lesn more, Reach @
3.8K- 11K
. i Schadule @ [}
- i it
By clicking "Publish’ yeu agree to Facebook's Terme and Advertsing Guiselines.
Close - All edits ssved Discard draft m
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3. A new popup will appear. Click on the blue ‘Continue’ button in the left-hand

corner.

How to create ads using dynamic creative »

ou can naw provice creatve elements, such es images and headlines, that wil be
used te autamatically generate variations for your audiencs,

Certain vanations, such as automatically cropping an imege or apalying & carouesel
templata, depend on the creative el 12 and pl selpctad.

Sarne seltings, such as send Lo Messengen, are not yet available for ads uging
dynamic sreative. Those setings will be disabled. Your most recent customizations
will be ramaved and you will ne longer 0e using Advartage+ catalon ass.

4. Set daily ad budget (recommend $10 minimum)

Ad sets 30835730 0 DToFTes > QENewTmMcadSs > F1ad o Indraft . -

[3 7OF Teat
Saarch and fitter &F Edit & Review
BE Mew Trafic 4d Set

1o B8 3

o @
B = 1 Niw Traffic Ad Dynamic creative aff @ i defioition &
Provide oreative slements, siech as i ines, ard we'll
L gereraly cormbinations catimized for your sudience. Variatians may inchsle different Newr anckinee aukction @ faily biogd
o Tarrmats, templates o sudio based on one of e elements. Leam more
= —
k| e Soedfc st

Budget & schedule
e Esmmated audience sze 45,200,000 - 209,700,000 &

g Estinatin may sary significanty ovss fima aasad an

P aHE S

! Budget recemmendation € your targeling selections and avadlable data and da
e e
Sirnitar busnesses lygically spend srovnd $21.00 per day and are sale fo gt 35
liewk chicks.
— Estimated daily results
Apply susgel resommendidion e
A.0K - 12K
Budget @ -
Dally sudget usg Linik clicks @
Youll spend an averantg gleimur daiy spend = §25 a0d your mawram weskly 421 -1.2K
speni is §140. Lesn more |
Scheduls @ Thiacourncy of imates 1x based on factors e poss
campaign dsta, the bud; 1 ertered, matket data,

amgoting crifoeln and o4 placements Numisers ane provides

Sri e 0 gve o an kea of performance for your budget, but are )
M May 22, 2024 © 114248 EOT oy adtlimitin st doit guaaniee mas
End date

Close  ~ A edits saved Basck.

G0 O G
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5. Advantage + controls: Select 'Switch to original audience options’

= 0 CITor7est > SSyeyTefficadsel > [1ad & Indraht ® -
TOF Test
& Edit o Review

B8 New Traffic Ad Set e
Ad scheduling @

B New Traffiz A4 Fun 2ds all the time Audience definition &

s o el s ity brosed

Speciic Hroad

@ Audience controls ©
Set criteria for where ads for this camgaign can be celivered Leam more

® Wou can set audience cantrols for this ad account o &paly to all campaigns.

Estinmuted wudience siee: 246,200000 - 208700000 ©
See sudience controbs in your ad sccowt setiings R R o

me bissed on
a and 4o

o
&
B
2

* Locations
Locatan:
- Unded States
Estimated daily results
Mpra = Reach &
4.0K - 12K
|
& Advantage+ audience ¥
Our ad technolagy sutomatically finds your audience. If you share an augence Lufpicp
sugoestion, well prioriize sudiences matching this profile before searching mare widely, 421-1.2K
Learnmoee L
(51 Audlence sugqestion {sptienal}
‘ ﬁ previded o
& i . to give you nn wes of performaece for your budyget, but are.
Switch o origing sudierce oplians only astimatas and dor' guacantan asults ]

@ Placements Leam more

Close o Aladils seved Bazck,

B Lo OB G
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6. Placements: Advantage placements - Edit

) Adsets  I0EI9TIONES o 0 JoFTest > 3B New Traffic Ad Sat 11 Ad o Indraft .
o5t
£ Edit @ Roview

.y .
sa Rew Traffic Ad Set I TS S U o i L) U SRR LR

-]

® ou can set audienca controls for this ad accownt t2 apaly to all campalgns.

[ Mew Tesfic Ad
a Sew audience controls in your ad aceaunt setlings Audience definition @

| ©
I
g
2
H
w
=
L]

Wiour audinns sEection i faiy bood.

* Locations

= ——
= ' Off f On Al Lacation: Soacifi Brosd
ﬂ = Unitad States
555 [ = ® i Estimared audiosce size 246,200,000 209,700,000 €
ore =
B @ Advantage+ audience +
Dt el technolegy automatically finds your autience. 1 yau shase an audience
= sugaestion, well priortize audiences matching this profite before searching rmare widely Estimated daily results
Learn more
Reach @
(3) fudience suggestion (optional) 4.0K - 12K
-
Switch 1o original sudance options Link clicks @
e 421-1.2K
@ Placements Leam more
2
E Advantage+ placements + # Edit
By ‘four budget will be allocated by Metas delivery system across muiiple
& placements hased on where it's likety to perform bas:,
fal More «
Q,
‘fﬂ Clase ~ Al edits saved Back

7. Select 'Manual placements'
8. Deselect Audience Network
9. Deselect Messenger

0. Open ‘'Feeds’

o Deselect Facebook Marketplace

o Deselect Facebook Right Column

o Deselect Instagram Explore

¢ Deselect Instagram Explore HOme

o Deselect Facebook Business Explore

o Deselect Instream ads for videos and reels
o Deselect Search results

1. Click the blue ‘Next' button
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Creating your ad

1. Name your Ad: Naming convention | useis : [TOF] + [OBJECTIVE] +
[AUDIENCE] + [AD NAME (PLUS length of video)]

(0  Ads 30839730640 -
£Z TOFTest
Search unt fller
B8 Mew Traffe Ac Sat

W taw Trafiic ad

o0 E R

D [DioFtest b 8nes Trafic Ad e o I New T ad o Incraft [ ]

£ B ® Revew

| ©rdname

@ A prevlis & Addvangad previea Do
Fogses Tratle: Creats tempaie
Partnership ad off @
Furt sl with critaloss, brande and otbet Businesses. Thess
s will featune both igentities in the header, Learn mon
& Identity
* Facebook Page &
@ el Leads Right Awvay "
Instagram account &
@ driherasap -
& Ad sotup
Creane ad -
Craathve saures .d

Ehcoze b pou e 5 prosite the media for your ad
& haoual upload
By clickng Publish” you sgree to Facebook's Teims and Advertisiog Guidelines.

Close 71 Ve fying suue et

2. Scroll down to ‘Ad Creative'

3. Select 'Images’

Ads  Brown & Hudsa 0, Srarch

Search and filier
3 1T0F Lead Magnets

HE New Leads Ad Set
B MNew Leads Ad

3B 1TOF 05,29 2024 LukuryResort+Hadven
O 1T9F LumuryResort+AdventuraTray..

88 1ToF 05.29.2024 Frequent Travaless+1

1TOF 05,17, 2074 LALT%US 7 Tips - Co.

3 1T0F LALTRUS 7 Tips
8B 1TOF 05172024 LALT%US 7 Tips

B 170F LALTHUS 7 Tips

©Right Away Leads 2024
Page 69

[ 110F FraquentTravelers+1st Class+_
HE 170F 05.22.2024 TopSsincometFreq..

[Z] 1TOF TopSincome+Freguen intermn...
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4. Select your top 3 graphics. They'll appear across the bottom of the popup
window.

5. Click blue 'Next' button. You'll be returned to the Ad Creation page with the
graphics lined up vertically.

6. Select 'Videos'
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& Elt D Reviow
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7. Select your top video. It'll appear across the bottom of the popup window.
8. Click the blue ‘Next' button. You'll be returned to the Ad Creation page with the
video below the graphics.
9. Scroll down to add your top 3 headlines. Type in your first headline in the empty
box.
10. Click on the button ‘Add Headline Option’. A second empty box will appear just
above. Enter the second headline.
11. Repeat step 10 to enter the third headline
12. Scroll down to add website URL
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e Select 'Web Events'
o Select 'Offline Events’

15. Set up the URL parameters (new popup)

Build a URL parameter

Fill out the fiekds @ the form below 1o add parameters 1o your website USL. Ta
autometically get mfarmation from your campaign, ad set or ad, click on 2ach figld and
salect a dynamic paramatar sush as d={ad.id}} Learn mare

Comgalgn sewres  Salect & dynarme parameter ar enter a valie

Add parameter

Paramater proview

Manually type in ‘Facebook’ in the first line
Manually type in 'PPC" in the second line

From the drop-down menu: select ‘adset name’
From the drop-down menu: select ‘ad name’

16. Click the green ‘Publish’ button. When completed, you'll see a popup stating ‘3
items published’

Congratulations!
You have officially set up your first combination
Graphic + Headline Test

Once you have the results you want, i.e., sales, traffic, or awareness, create three
variations of your copy.

Repeat steps 8 through the end. Add copy variations under ‘Text' box. Refer to steps
11-13 for specifics.
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Thanks for using the Profitable Ads Playbook. It's a
solid recipe for reducing ad costs and increasing profits.

After running over one million dollars in ad spend, this is
ALWAYS my first step in designing a marketing
campaign.

If you'd like to discover more ways to reduce your ad
costs, go ahead and book a call where | can assist you.

Simply click here to grab a time that's convenient for
you.

Dedicated to your success,
Dr. Theresa



https://doctorofads.com/

